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Five9 brand guideline

The Five? brand

As we move forward in this new era of Al-
driven innovation, it's important we continue
to evolve the Five9 brand to express our
unique position as leaders on the cutting
edge of modern CX, while still embracing the
core elements that define us and reflect our
deep knowledge, history and experience in
the field.

Communicating with clarity and simplicity
reflects the spirit of the great experiences we
deliver and expresses the streamlined
elegance of what a contemporary, enterprise-
grade brand should be.

This document is intended to guide our
expression across touchpoints—empowering
everyone at Five9 to tell our story in a
repeatable, consistent, and resonant way that
works across all mediums.
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The Five9 logo

The Five9 logo has been refined to become
more sleek, contemporary and future-proof. It
stands as the most immediate representation
of the brand and one of the most valuable
assets in telling our story. It conveys who we
are now, but has the flexibility to evolve with
us as we move into the future.

Logo

CLEAR SPACE

To protect the clarity and visual integrity of the logo,
always maintain a clear space around it. The x-height of
the wordmark functions as a guide to the minimum clear
space allowed.

MINIMUM SIZE

The minimum digital size of the logo is 75 pixels wide
(always use the logo with the ® symbol on screen).
The minimum print size of the logo with the ® symbol
is .75" wide. The minimum print size of the logo
without the ® symbol is .5" wide.
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Color application

The Five9 logo should only be expressed in the
following approved color applications: Five9 Blue,

Black, reversed, and occasionally in Citrus.

Five9

Five9

When legibility and accessibility allows,

Five9 Blue should be the main color used to
represent the logo. On medium, bright, or
dark colors where the brand blue will not
show up well, reverse the logo in white.

Logo

The reversed logo should be used over most
graphic or colorful backgrounds. In some
primarily dark and monochrome layouts, the
logo may be represented in Citrus if an
additional touch of color is needed.

The reversed logo is also the preferred
version for use over photography.

Five9

Five9

In some instances where use of color is not
an option, represent the logo in pure black
and white.




Five9 brand guideline

Logo misuse

To maintain the integrity of the Five9 logo
and promote brand consistency, it is
important to use only the official logo files
as described in these guidelines. Here are
examples of improper logo use that are
damaging to the brand.

Logo

Don't use the color logo on
any backgrounds that clash
or create accessibility issues
with the Five9 blue.

X
Fi1wve9

X
Five9

Q)

Fiveog

®

?\\| eq@

Don't use the logo in
non-approved or multiple
colors.

&

Five9

Don't separate elements
of the logo or add
additional elements.

)
)

Five9

Don't stretch or alter the
logo's proportions.

Don't use drop shadows,
reflections, or glow effects
with the logo.

Don't recreate or alter the
logo artwork in any way.

Don't rotate the logo.

Don't place the logo on

top of overly busy or
detailed imagery that may
interfere with legibility.
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Partner lockups

When representing Five9 in partnership with
other organizations, use a hairline rule as a
dividing element between the Five9 logo and

any partner logos, and always maintain the

appropriate clear space between elements. A -

Partner logos should be a single neutral s ;

color whenever possible.

Partner logos come in a wide variety of sizes
and shapes, so there is no one-size-fits-all
solution for defining the relationship
between the Five9 logo and the partner
logo. The goal is to visually balance the
lockup.

Five? Obabble Five9 servicenow

Alignment

In most cases, the Five? and partner logos
should be aligned horizontally along the
baseline of the Five? mark or center aligned,
depending on the composition of the
partner logo.
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Sub-brand logos

Within the overarching Five9 brand, some
sub-brands are represented by their own
distinct logos. Each may have additional

rules for how they should be represented,

but the examples on this page serve as a
general guide for pairing the Five9 name
and logo with other brand elements.

Logo

BRAND EXTENSION

Customer
Flve Advisory
» Board

In special cases, the Five? logo may become the main

component of a new logo for an extension of the brand.
Following the guidance on the previous pages, represent
the logo in brand blue when possible.

PRODUCT LOGO

GeniusAl

by Five9

When the Five9 logo is a supporting element of @
unigue sub-brand logo, place it below the main logo
at a smaller scale. For internally developed sub-
brands, Five9 blue may be used.

LOGO ACQUISITION

ACQUEON

by Five9

For external logo acquisitions, generally a neutral
color should be used for pairing the acquired logo
with the Five9 name.
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Themeline treatment

The New CX Starts Here expresses our
unique position as a leader on the cutting
edge of modern CX. Transformed by Al and
powered by Five9, The New CX enables
hyper-personalized interactions that meet
each customer's unique needs, delivering
experiences that set a new standard.

Depending on the use case, the themeline
can appear on its own or in a lockup with
the logo, as in the treatments shown on
this page.

Logo

HEADLINES

The New CX Starts Here

When used in a headline, the themeline should be set in
title case. When used in all caps, the letterspacing should
be generous and punctuation is optional based on use
case.

BODY COPY

Making every customer experience a great
experience. The New CX Starts Here.

When used in body copy, the themeline should always
be set in title case.

It is important to understand the
elements of the themeline, as it is multi-
faceted, containing a proper name "The
New CX" within the phrase.

THEMELINE ELEMENTS

The New CX

This is a proper name, referring to what our solutions
enable. It can be defined as the new standard for enterprise
CX, unifying all aspects of the customer journey, and
delivering actionable intelligence and insights to the whole
company. As a proper name, it can be used in a sentence,
separate from the theme line, but as such it must always be
set with initial caps.

EX: Thanks to The New CX, we now leverage powerful
insights that transform our customer experience.

...Starts Here

This is the part of the themeline that both completes the
phrase and speaks to the fact that Five9 is the enabler of
The New CX. While as a rule it should be used as a part of
the themeline, it can also be used separately—but only
when paired with the themeline. In that instance, "starts
here" must be used in sentence case, or as part of an all
caps headline treatment.

EX: Customer satisfaction starts here. Five9. The New CX
Starts Here.
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Core palette

We've evolved the core Five9 brand colors
to create a more contemporary palette that
is bold without sacrificing maturity. The
colors have all been finessed with harmony
and accessibility in mind. The core color
palette should be used consistently across
all touch points as a primary brand
indicator.

Five9 is a digital-first brand and the palette
has been crafted with the needs of digital
to the fore. However, these colors have
been formulated to work equally well in
print to create maximum consistency across
all materials.

Color

FIVE9 BLUE

RGB: 42 76 249

HEX: #2A4CF9

CMYK: 92 72 0 O
SPOT: PANTONE 2728 C

An essential Five9 color but
should be used sparingly for
accents, large text, and
CTAs to add excitement,
emphasis, and "pop" rather
than dominate a layout.

DARK BLUE

RGB: 25 42 82

HEX: #192A52

CMYK: 100 88 38 35
SPOT: PANTONE 655 C

A dark blue to contrast more
vibrant tones and provide an
alternate to black.

CITRUS

RGB: 223 252 146
HEX: #DFFC92
CMYK:12 0 54 0
SPOT: PANTONE 372 C

A vibrant yellow-green to
be used in minimal amounts
for graphic touches and
hairline treatments.

I

20% BLACK

10% BLACK

5% BLACK

2% BLACK

WHITE

RGB: 255 255 255
HEX: #FFFFFF
CMYK: 0 0 0 0

Lighter grays and pure
white are an important
ingredient in all materials,
providing a sense of
openness and clarity that
helps define the brand.
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Supporting palette

The supporting color palette is used to
complement the core palette and provide
further flexibility in areas such as illustration,

supporting graphics, and charts or diagrams.

Color

SKY

RGB: 213 244 250

HEX: #D5F4FA
CMYK:16 0 2 0

SPOT: PANTONE 9460 C

A bright, light blue to balance
more saturated hues.

MEDIUM BLUE

RGB: 75 121 249

HEX: #4B79F9
CMYK:70 42 0 0
SPOT: PANTONE 2727 C

A medium blue to bolster
the core brand blue in
darker layouts.

AQUA

RGB: 47 159 200

HEX: # 2F9FC8

CMYK: 70 17 20 O
SPOT: PANTONE 7702 C

FOREST

RGB: 13 73 77

HEX: #0D494D

CMYK: 100 65 70 10
SPOT: PANTONE 7722 C

A medium blue-green that
bridges the strong yellow and
blue hues in the core palette.

LAVENDER

RGB: 148 137 232

HEX: #9489E8

CMYK: 46 39 0 O
SPOT: PANTONE 2715 C

A warmer tone to add
variety to charts and
graphics when needed.

A deep green for a
complimentary dark tone
that pairs well with Citrus.

12
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Color balance

Color must be used thoughtfully to ensure
balance, legibility, and accessibility. These
examples represent abstract color
hierarchies—the more saturated colors speak
louder and can therefore be used in smaller
amounts, while the less saturated colors can
be used to offset and balance them.

Our Five9 brand blue should generally be used
as an accent color, for CTAs, and for providing
areas of pop rather than dominating the
layout. Black should be used for most text,
but in some instances Five9 Blue, shades of
gray, or Citrus against dark backgrounds may
also be used to support information hierarchy.
Large fields of light brand tones bring subtlety
and depth without overwhelming the layout.
Fields of darker brand colors may be used
more occasionally for emphasis.

In general, don't use more than three brand
colors together in one layout.
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Color and differentiating information

When building charts and graphs, try limiting the palette
to one bright color on a neutral background. Tints and
shades of gray can create variation where needed and
help avoid visual clutter.

@ 60% 88"

Q1 Q2 (OK] Q4

Color alone does not convey meaning, so always
consider whether adding additional colors actually aids
understanding. One bright color paired with a supporting
color (or a second bright color in small amounts) should
be sufficient for most uses.

C\ 7

3 & (%

LOREM IPSUM LOREM IPSUM LOREM IPSUM
DOLOR SIT AMET DOLOR SIT AMET DOLOR SIT AMET

14

Adding complexity

Even for more complex charts and graphs, first try
pairing one or two bright colors from the palette with
more neutral supporting colors. Only bring in additional
colors when they are needed to support clarity or

accessibility.

2019 2020 2021 2022 2023

ITEM ONE
ITEM TWO
ITEM THREE
ITEM FOUR

ITEM FIVE

ITEM SIX
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Primary typeface

Silka is Five9's primary brand typeface, a
modern, geometric sans with some subtle
humanist touches and a full range of weights
and glyphs.

Silka should be used in all design materials,
marketing communications, external
advertising, and on the web.* For visual
consistency, Five9 generally uses the weights
of Silka displayed on the right of this page.
However, take care to use italics only when
stylistically appropriate, for instance for
delineating titles of books or articles in a
larger paragraph, rather than for emphasis or
decoration. While more extreme weights of

Silka are available, including Black, Extra Light,

and Thin, they should only be used to add
variety in special cases, such as for major
events or specific marketing campaigns.

*The use of Silka is restricted to individuals with a proper license. If
you are an agency or partner working with Five9 or a Five9
employee, it is your responsibility to ensure that you have properly
licensed the Silka font for usage. Unlicensed usage of the Silka font
is not permitted.

Typography

Silka

16

LIGHT
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

REGULAR
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

MEDIUM
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

SEMIBOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

LIGHT ITALIC
ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

REGULAR ITALIC
ABCDEFGHIIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789

MEDIUM ITALIC
ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

SEMIBOLD ITALIC
ABCDEFGHIIKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

BOLD ITALIC
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
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Type hierarchy

Good typography organizes information so
it can be quickly and easily taken in at a
glance. Although each layout will have its
own unique needs, refining how we set type
will impact the way the brand shows up.

Generally headlines should be set tracked
fairly tight for a punchy feel in Semibold or
Medium weight, while body copy should be
at least two weights lighter, in Regular or
Light weight. Ensuring a strong contrast in
size and weight between headlines and
body copy helps to organize information
and visual flow. Typesetting specifics are
always dependent on size, but to the right
are some general examples.

Typography

LAUT AUT HICIMUS SAPELIG

Lorem ipsum dolor
sit amet ebis millore

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do
eiusmod tempor. Ut enim ad minim veniam, quis nostrud
exercitation ullamco laboris nisi ut aliquip ex ea commodo
consequat. Duis aute irure dolor in reprehenderit in voluptate velit
esse cillum dolore eu fugiat nulla pariatur.

17

Eyebrow

Silka Bold

All caps
Tracking +15-20%

Headline

Silka Semibold or Medium
Sentence case

Tracking -3-5%

Body copy

Silka Regular or Light
Sentence case
Tracking 0%
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Secondary typeface

Tenorite is our secondary typeface and the
preferred font for PowerPoint presentations,
as well as the rest of the Microsoft business
suite. It is available in all Microsoft
applications and will automatically install
when opening a document or template that
uses Tenorite.

Typography

Tenorite

18

REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789

BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz

0123456789

REGULAR ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789

BOLD ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

0123456789
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elements
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Ilcons

The Five9 icon set represents a library of
modern, minimal symbols that can visually
signify key concepts and add graphic
interest to a layout. As shown to the right,
brand icons should be outlined rather than
solid, presented in a single color, and
compact in scale.

Keep in mind that icons work best when
paired with text—they should not be relied
upon to convey meaning independently, or
to represent overly technical or complex
concepts, but rather to reinforce and call
attention to accompanying content.

Graphic elements

7
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20
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Abstract graphics

Inspired by themes of connection,
conversation, experience and Al, these
graphic gestures help bring the brand to life,
implying fluidity, sound, data and motion.
Use these abstract images to bring color
and impact to layouts or to ground complex
ideas that may not benefit from literal
representation.

Graphics in this style should feature one
brand color as the focus, with one or two
additional supporting colors from the
palette. When applying text or other graphic
elements on top of these images, use
additional colors sparingly, if at all.
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Cropping Suggestions | Cropping shown for horizontal and vertical formats.

Horizontal image crop

Vertical image crop Vertical image crop

Horizontal image crop

Vertical image crop

Horizontal image crop

23
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Graphic shapes and containers

Further expanding on representations of
conversation and connection, the chat or
speech bubble provides a distinct,
recognizable, and relevant foundational
shape for potential use in flat graphics,
photo crops, and as organizing elements in
a composition, as shown in the notional
layouts to the right.

Empower
agents to do
more than ever
before, with
less effort and
more agility.

It's time to change the conversation.

The New CX Starts Here > Five9

A simple triangular notch along a straight edge, whether A rounded rectangle with one sharp corner, a minimal

as part of a solid shape or a stroked line, implies a chat bubble, can also be used as a framing device for
speech bubble and directs the eye. content or photography.

As a general guide, the angle of the notch should be When creating this shape, take care to make sure the
roughly 35-40 degrees. In most cases it will be centered, corners are rounded to a degree that creates a visible
but especially when used as part of a rule, the position of contrast to the remaining pointed edge. The exact radius
the notch may be adjusted to point toward and highlight of the rounded corners will depend on the scale of the
important content. rectangle, but generally it should be no less than 10% of

the average value between the longer and shorter sides.
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Photography

Brand photography should feel
contemporary, candid, warm and convey
the sense of personalized connection

people experience with Five9's Al driven CX.

Photography
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When selecting images, look for...

Color harmony | Compositions that
are largely grounded by neutral tones
and feature only one or two strong
colors pair best with the Five9 palette.

Photography

Relevant subjects | Images should be
human-focused and reflect our
employees, customers, and business in
subject matter and environment.

Naturalism | Our photography should
represent real world subjects with natural
or candid poses and expressions.

27

Compositional clarity | Look for images
with one or two clear elements, without too
many extraneous details. Depth of field can
help to emphasize the main point of focus.
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When selecting images, avoid...

Harsh lighting | Lighting should feel natural
or appropriate within the context of the
image. Avoid lighting that overwhelms the
image or that washes out the subject.

Photography

Over-emphasis on digital effects | Digital
and color effects on photography should be
used sparingly.

Stilted poses and expressions | Avoid
images where the subject or environment
appears overly posed, or the expression
too extreme.

28

Visual clutter | Avoid images that are
poorly composed with too many elements,
awkward camera angles, or overly complex
backgrounds.
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Five9 Photography Examples
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Five9 Photography Examples
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Bespoke imagery and renders

At times, other types of photography or
realistic digital renders may be developed for
specific marketing efforts or events. As shown
in the examples to the right, this style of
bespoke imagery can be treated in the Five9
brand palette.

WITH THE NEW CX BY FIVE?

Five9 -+

ly interactions to deliver
he New CX Starts Here.

Download Now

Photography

31
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Powerpoint Presentation Examples

Standard layout example with full-width title

Five9

o1 Section title one
Presenter Firstnome Lostneme | Job Title. Name of Company + Click to edit Master text styl
“ Standard layout EActD 8cll ceterbexk siyles
o2 Section title two % - First level
resenter Firstroma Lastnom | Jab Title, Name of Campany example with short - Second level
. . . o3 | Section title three headline on two lines + Third level
Presentation title goes here reentes Frsipame Losiname | Job Tie, Nome of Campany kvl
. o4 Section title four D(elep the infulmuLiorln written here toa
One Or tWO Il nes Presenter Firstnome Lostname | Job Title, Nome of Company minimum so the audience can focus on what
the presenter is saying.
Subtitle goes here on one or two lines o8 Section title five
Presenter Firstnome Lastnome | Job Title, Name of Company
06 Section title six
A 3 Presenter Firstrome Lestnomae | Job Title, Nome of Company
Presenter Firstname Lastname | Job Title, Name
o7 Section title seven
Presenter Firstnome Lostnome | Job Title, Nome of Company
o8 Section title eight
Presenter Firstnome Lostnome | Job Title, Nome of Company
Frve? Fivedt Fived
& you Chart Titl fog A
Col Titl O Col Titl o] Col Title One emlnfogmphlc a ! ) ’ o mphlc IuyBUt 1 2% 56%
olumn Title on One olumn Title on One umn Title on H . 5
or Two Lines or Two Lines or Two Lines Infographic layout mple with one large, example with a long
Columa detail copy can go on Column detail copy can go on Column detail copy can g on e.xq nr.ple with one large complex chart ' headli n_e taking up fou-r :ﬁﬂ%mﬁ. Fu%‘?m"?m
- W o theae lines twg-or three lines timeline R — or five lines and four big e, usialy oo mare o e, ssaly oo more
; 3 minimum so the audience can focus on what
S Keep the information written here ta a A % numbers
minimum so the gudience can focus on what the presenter I3 saying.
.cm = con to Ic = four the presenter is saying, 3 % 78%
.00 s il i e can g i i e 4
e o 5 = 26% ITEM LABEL ® 18X ITEM LABEL
""‘"‘”“."‘"‘"""’" = e b o i T L 16% ITEM LABEL " 10% ITEM LABEL Short descripaion that Shewt description thot
e S e T
i e T " 10% ITEM LABEL ¥ BX ITEM LABEL ﬂmﬂ'!u. ¥ ﬁu‘nﬂ;m
R ki e 5% ITEM LABEL ® 5% ITEM LABEL
* SXITEM LABEL 5% ITEM LABEL
Fve? Frved Fved

01 SECTION TITLE GOES MERE IN ALL CAPS

Infographic layout example with one

large, complex chart Big idea or important quotation
cormmunnn | comn s PEITTRIT slide for impact. Don’t over-use

RS this format. One or two per

ITEM LABEL

TR— presentation should be enough. Thank you
ROW LABEL TWO s “LII'EM LABEL

ROW LABEL THREE S MEMLiAEEL ]
o ITEMLABEL
o EMLABRL
. ITEMLABEL

Five?
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Corporate and Product Collateral Examples

Five9 oaTa sheeT Five9 oaTA stEET Five9 oaTa sheer Five9 —

FIVE9 SOLUTION BUNDLES

Create a fluid customer
experience while modernizing
your contact center

FIVE9 SOLUTION BUNDLES | VALUE LINEUP

Five9 offers five pre-configured solution bundles to make it easy for
you to select the right value to meet your needs, while giving your
organization the flexibility to add new applications and capabilities

as your business grows.

FIVE9 SOLUTION BUNDLES | UNIVERSAL ADD-ONS

i
Artificial Intelligence

Al Agents

Blends generative Al with conversational
Al and Natural Language Processing

Digital Engagement

sMs

stay highly responsive and engaged with
customers by filtering and intelligently

)
I

Workforce Optimization

WFO Recording Data Protection

Get a protective layer of security to
prevent exposure of valuable customer
data and assist with PCl and HIPAA

Five9 + Zendesk Sell

SUPERCHARGE YOUR SALES TEAMS WITH SEAMLESS INTEGRATION

. . . (NLP) to automate tasks. routing SMS messages to the best
Digital Core Premium Optimum Ultimate e S Comotonos
N € ! € Al Agent Assist possible agent and tracking progress p
. . . Digital-Only Voice Contact Digital + Voice Digital + Voice + gital + Voice + from nital messoge to resolution Eesontiats WEM
Five9 helps you keep your CX promise by modernizing your Exceptional CX Center Core bundle, plus WEM WEM + Analytics Emzower your agents wwth;ea\'ﬁwme via Pl“e" “’t‘ Y Five9 and Zendesk Sell eliminate the extra leg work of screen
il o for Premium bundle Optimum bundle guidance, transcription, and cal ideo an, optimize, and manage your e * © -
contgct center through the power and agility of the Fived customers platform for an digitol & voice to plus tools for plus analytics & summarization. Shorten resolution times and create workforce with a single WFM solution Zendesk Sell integrates seamlessly z""““”'”g and :"“’ d:“'gd"":”"f’” ;

Intelligent CX Platform. inbound, outbound, or | communicate with quality & workforce automated quality better experiences by letting your that is interactive and customizable for with Five9 to create a unified platform @eping reps engaged and energize

blended voice customers on their management. management.

Whether you want to digitally transform your business by utilizing digital omnichannel contact center. channel of choice. R0, customers show and share their end users for sales and customer engagement. Smarter teamwork, BENEFITS

tools to engage with customers, manage onsite or remote teams with intuitive workforce Management problems with agents in real time. Performance Dashboard Empower your sales teams with stronger relationships Streamline sales workflows

optimization tools, or streamline how everyone works through automation, Five9 has a Admin & Supervisor Consoles Social Leverage real-time dashboards and real-time customer insights, simplify Build deeper customer connections and customer engagement

solution bundle to fit your needs. CHANNELS Web-based applications let you configurs  AUtomate the process of interacting wallboards that provide holistic reporting sales workflows, and manage by equipping your reps with the tools Boost productivity and
and manage contact center operations with your socially engaged customers to  from all of your disparate systems to interactions effortlessly — so your they need to engage prospects — tools Boost productiity

Digilql»only Bundle | Digitu[ * Gain supervisor-enabled capabilities Voice . . . . (Admin) and view real-time statistics, ensure prompt and consistent responses. understand contact center performance. team can close deals faster and that make inbound and outbound

« Get all the essential tools your teams to maximize agent performance on manage campaigns, and monitor agents Digital Outreach Gamification build lasting relationships. communication seamless. Prospects. Accelerate resolutions with
need to operate a best-in-class digital- digital channels Chat ° M . . (Supervisor). Automate follow-up when calls fail by Provide a variety of rewards to motivate Seamless interface, can connect directly with a sales or Al-powered guidance
only global contact center. « Use Essentials QM to help evaluate email . . . . Admin Assist pvowlmsng :u(omute? oultreqch through ?S:Z,SSTE,V:T; neroase T:‘?:geme"" better experiences customer service representative using Increase customer

N . ining, . . )

« Support thousands of concurrent the entire customer experience for A turnkey managed service offering ::)‘:,‘Vyo“: m“;’szgi‘;’e: etyour contacts productiity o P With better conversations and F‘VST ‘”b":"d Cb""’p"‘g"s- while admins satisfaction and loyalty

agents located anywhere in the world Pe(le; outcomes, trends, and customer BENEFITS SMS/MMS . provides technical assistance with streamiined pipelines, reps can cc;n cum; doult ounc: cumpa\gn; u:‘mg
. n i — predicti

. Loverage bound and outbound insights. e, administrative moves, adds, changes, @ 3 focus more on closing deals and advanced dialing options — p ed ictive, N
communications to maximize agent Optimum Bundle | Workforce meet today's needs while Social Messaging . and delete activities. S i . [szment & storage less on managing data. Five9 and power, lplogrssslv&, preview, an
productivity. Optimization knowing you can scale and EssENTIAL Qo onnect & Integrate Zendesk provide a seamless interface manual touch. Centralized platform:

« Identify successful outcomes and areas  * Get all the capabilities of the Premium odd os your business evolves FUNCTIONALITY = °°:'I:°“‘;'I'Vv 5°:"I:'1:}'°"“'"°: Extra Storage where teams can handle calls, track Meanwhile, managers and supervisors ancgf sales and c\:slomer
of Improvement with powerfel,real Bundle plus enterprise Workforce T — slended Ibound) Expert Support and Diract Inward Diclley; Nurmbers Extend the length of time that critical interactions in real time, and access gain real-time analytics and reporting interactions in one place
time reporting and administrative tools. Management (WFM) and Quality experiences while Outbound M ° ° ° ° Technical Account Manager (TAM) Turn to a point of contact within the Five9  customer information is stored for key customer and prospect data — to ensure every prospect receives top- Click-to-dial functionality:

. Management (GM) to manage and modernizing your contact ot Deckto . . . . . Leverage your main Five9 point of contact '““’T department that coordinates all - governance and regulatory purposes. allin one place. Integrated Five9 cloud tier service. Administrators can also Quickly connect with

Core Bundle | Voice motivate onsite or remote teams. center o P for training, projects, operational your telecom activities. Secure Pay contact center features like click-to- set up skills-based routing with ease, prospects and customers

«+ Get all the essential tools your teams « Improve staffing accuracy with (R PEEEE e e Redundancy . . . . . improvement, and reporting CRM Connectors ) Collect payments and securely send dial, screen pop, real-time interaction matching customers with the right Ituitive interaction controls
need to operate a best-in-class voice- workforce management. e AN e 8 Benefit from pre-built integrations the payment information directly to logging, and lead contact creation agent every time,
only global contact center. and streamiined workflows record with leading CRM solutions including the payment processor. Effortlessly handle calls and

« Maximize agent performance with ecording . . . . . Salesforce, ServiceNow, Microsoft, messages
« Support thousands of concurrent it . that make their lives easier
quality management Oracle, and Zendesk. Akdriven tools: L
agents located anywhere in the world. Dialer . . . . riven tools: Leverage
« Reach out to customers proactively 04 Add on Al agents to lower Learn More real-time transcriptions,

« Leverage blended inbound and to reduce inbound traffic and enhance costs, mitigate compliance WORKFORCE Discover how you can address your = agent guidance, and

°“‘:°“Zd tc"“‘"g to maximize agent the customer experience. risk, and expand capacity ENGAGEMENT specific business needs and provide call summaries to boost
roductivi . o —
productiviy. Ultimate Bundle | Analytics 05 Utilize real-time and Essentials GM . 0 more human oustomer service EE— productivity

« Identify successful outcomes and areas otallth Diitios of the Opt historical data and reports experience with Five9 Solution Bundles,
of improvement with powerful, real- et all the capabilities of the Optimum (e el CEo G Enterprise O . .
time reporting and administrative tools. Bundle plus analytics. and business insights

Premium Bundle | Digital « Understand reasons customers Enterprise WFM . .

Engagement contact your business teract 3001 Bishop Drive, Suite 350 About Fived | The Five? Intelligent CX Platform provides o comprehensive suite of solutions to engage with

. i interaction San Ramon, CA 94583 customers across their channel of choice, empower managers with insights and intelligence into contact center
« Get all the capabilties of the Core E:“”"CZ‘J""”““’"V ond results Analytics M 9262012000 performance, and slevate your business to deliver better business outcomes and Bring Joy to CX™ Our cloud g
Bundle plus chat, email, and essential of your QM program. T erfivescom native, scalable, and secure platform includes contact center; omnichannal engagement; Workforce Engagement .
" Management; extensibility through more than 1400 partners; and innovative, practical Al, automation, and journey e Figure 1.
quality management. * Drive continuous improvement with AUTOMATION analytics that ars smbedded s part of the platform. Five brings the power of people, technology, and partnars
insight into operational performance. to more than 2,500 organizations worldwide. : - N A unified interface for reps to

« Create a fluid customer experience Full Platform . . . 0 . . view sales data while making
with complete context and continuity e e e s inbound and outbound calls —
across channels — never interrupting SUPPORT e o oo oo o e 2 s WO e e e i oy o o ehistert i allin one place.
their journey.

24/7 World
Class Support ° . . . .
Subject to change without notice s.:vmead
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Over 1,000 global consumers share what you need
to know about the state of customer service today.
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WHO WE ARE FIVE9 MILESTONES Center", so Gail Mahan, Director of Contact Center musste das Unternehmen einen Report anfragen und . G héaft t et =
ive9 is an industry-leading provider of the intelligent T R RO Das Loitbild von Alaska Airines lautet: “Eine e i drkt die Mitarbel GO TR AT Planning and Technology bei Alaska Ailines. auf die Ergebnisse zu warten. Fived liefert sofortige einem Geschartspartner
jorkplaces in Technology List schaffen, lieben". . die. lie Technik » Teures, schwer zu konfigurierendes, r L i —
loud bringing th £ oloud Workplaces in Technology List schalfen,dieerschen leber. Dl aufriciige Firsorg rechni Toures,schwer 2 Konfiureonds, und  Doten mit einfach zu verstehenden Dashboards. €3 zusammengearbeitet,
cloud contact center, bringing the power of clou Five9 named a lsader n the 202 laska Airines ihren Gasten, Mitarbeitern und sich selbs Die Wahl der Technologie basiert haufig auf dem lokales Kontaktzentrum © 5 ist erstauniich, dass wir die Berichte sofort zur Hand =
innovation to more than 3,000 customers worldwide and s LD jreemenmen o oL e hoben, dass wir sio an unsere Bedirfnisso anpassen bei dem ich mich so =
3 Canter as a Service der Branche. Die Betreuung des Gastes steht bei Unternehmens, wobei dorauf geschaut wird, wie diese Fonlonde Moalihkert. Anmute wahrond *Vom ersten Tag an war Fives ein unglaublicher konnen und nicht erst etwas erstellen lassen missen
facilitating billions of customer engagements annually. Five9's GenAl Studio Named as a Best jedem Schritt auf der Reise im Mittelpunkt Technologie das Kunden- und Nutzererlebnis untersttzt. Smmmefwmn‘t S Geschaftspartner, der dafiir gesorgt hat, dass unsere s istein echter Wendepunkt in der Art und Weise, wie umsorgt und unterstitzt
New Product of 2024 for Industry Als fiinftgraBte Fluggesellschaft Nordamerikas, gemessen Diese Dinge waren fir Alaska Airlines wichtig, aber dos Anforderungen erfllt wurden und der Ubergang far wit Entacheldungen treffen’, sogte in Alaska Alines . "
Excallence. . e « Unzureichende Omnichannel Fahigkeiten n htlos verlief. Der Service, den Fived 9 9 gefihlt habe.
Five9 provides end-to-end solutions with digital engagement, analytics, SR an, wie die neue unsere Agenten nahtlos verlief. Der Service, den Fivef Manager of Customer Care. “Wir sind icht nur davon
workforce . and Al and toincrease agent Innovation Aword for Al Contact Centers 1500 o dobel " VORTEILE wahrend unserer gesamten Reise geboten hat, hat uns gqingickt, dass Five9 sein Kundenversprechen ALASKA AIRLINES
and deliver tangible business results. Five9 named a Leader in 2024 IDC Potenzial voll auszuschpfen und den Kunden ein noch bestatigt, dass wir mit der Wahl von Five9 als Cloud- i .
° MarketScape for Contoct Canter-as-a- 20.000-50.000 Anrufe pro Tag. angenehmeres Eriebris zu bieten. * Modernes, cloud-basertes Anbieter die richtige Entscheidung getroffen haber, o e o STl el v e e More
Service Applications Software Die Fluggesellschaft musste von einem lokalen Contact- Einige Mitarbeiter von Alaska Airlines sind schwerhérig. Mit Kontoktzentrum sagt Mahan. Die Fluggesellschaft schtzt, dass sie durch ., . Five9-Losungen einsetzen, um die Geschaftsergebnisse
+ + + e ’ S09! Matan Dl Fluggesels hoten dass s Sie sind ein echter Portner, sie wollen uns helfen, und erbosaarn und o answers %
ive wins orkforce Innovation au Five a d " . fen Wechsel von ihrer On-Premises-Plattform zu Five
e . c rofweltertettu wann immer wir ein Geschaftsproblem vortragen, . 72
years of cloud employess around  customers concurrent agent SO O G TR P mit Fives Agent Assist, dos Ki nutzt, um Empfehlungen und AU IEERTT erhebliche Einsparungen erielt hat. Sie berichtet dberdie o0 0 T o R e ‘angenehmeres Erlebnis fir Kunden, Agenten, Partner — ()
contact center the world worldwide seats (avg. as starkt und u Transkription bietet wahrend « Effizientes Routing bei folgenden Vorteile der Five? Intelligent CX Platform: fr da. ich habe noch e B Goschaftspartnar und Mitarbeiter zu schaffen.
Qb 23) WIEDCTS T Die Airline entschied sich fir Five9 als Portner, da das Kundeninteraktionen zu bieten. Agent Assist ermaglicht Spitzenbelastungen o ir da. Ich habe noch nie mit einem Geschaftspartner Mo orfa
experience of Q4" ive9 recognized as a Leader ragon bei dem ich mich so ur rgt und lehr erfahren
" oz b 1o Comarsatanai oo ; & o i et 2 s, wos in Gast sogt i SR dio motrero Losungen umfasst e gotonthobe S e e moh dorber ofahran mchien, i Fved e
R Betreuung der Menschen teilte. Die Five? Intelligent CX. R Horen des Tons - und T unterstitzt gefahit habe. ie mel Uber e en, e
3X 1 400+ 2X 6X ors e o Platform bo die moderne, integrierte und fortschrittiche mitihm unterhalten Native Unterstiitzung von Omnichannel-Routing- Was komme als Ndchstes? bei der Umstellung auf die Cloud unterstdtzen kann, um
Fesonms s Bivets SR ORI Fanktionen ? dioErwartungen Iver Kunden zuerflln,informiaran
Yo¥ growth in global S, channel,  YoY growthin Yo growth in o s erheblichen Kosteneinsparungen. e Lertona ! « Supervisor Plus Alaska Ailines arbeitet an der Implementiarung von Sie sich Gber Cloud-Migration.
global partner and technology partner-led Agent Assist CEUTHE GG b (DD Omnichannel-Interoktionsn verbesser. Zuvor wurden Schnellere Implementierung und Flexibilitat bei ausgehenden Textnachrichten an Gaste und an einer
i ce Strategic Partnership to Modernisierung zur Kostensenkung und die Agenten manuell von Chat zu Fived . Anderungen an bel ta Sie beabsichf h
sales certifications  partners implementations bookings in Q4 ‘23 deliver intsgrated CX solutions in LATAM 9 e beabsichtigt, mehr
Five introduces Agant Assist 2,0 with Verbesserung von CX P, < ;ﬂ‘! . s " « Digital Ei t der Erweiterung von Funktionen Self- Service-Optionen zu erméglichen und ihre Five9-
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Fact Sheet Front

Five9

Alaska Airlines setzt auf die Cloud und verbessert die CX

Five9

“Unser neues Routing halt unsere Mitarbeiter produktiv,
macht eine manuelle Umschulung der Agenten

Mit Five9 Reporting & Analytics kann Alaska Alrlines
einfach auf die Daten zugreifen, die fir wichtige

berflissig und senkt die far die Contact

Zuvor

ALASKA AIRLINES

“Ich habe noch nie mit

Customer

service must

do more 2

Nearly half of customers leave
a brond after one negative

customer service experience, and
95% voice frustration to someone.

More &
personal

Customers wont brands
that know them—and
show they care.

Deliver more.
Nothing less.

Download the
2025 CX Report —>

Five9
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discovery
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Retail CX Solved

Free Al discovery session.

Retail CX Solved

Free Al discovery session to
tackle your biggest challenges.

Book Your Spot

Retail CX
Solved

Retail CX
Solved

Free Al discovery
session to tackle your
biggest challenges.

Five9

Free Al discovery
session to tackle your
biggest challenges.

Five9

Book Your Spot »
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Future

of Retail
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Win brand
loyalty.
Drive revenue.
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The Future of Retail CX *"=*™

Win brand loyalty. Drive revenue. FIV99

The Future
of Retail CX
Win brand loyalty. Drive revenue.

Download E-book

The Future
of Retail CX

The Future
of Retail CX

Win brand loyalty.
Drive revenue.

Win brand loyalty.
Drive revenue.
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Die Zukunft
CX in Retail

Markenloyalitat gewinnen.
Umsatz steigern.

Bissell Fallstudie herunterladen
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54% of Consumers Expect Al to Improve CX

Are You Ready?

54% of Consumers Expect
Al to Improve CX

Are You Ready?

54% of Consumers

Expect Al
to Improve CX

Are You Ready?

54% of Cohsumers Expect
Al to Improve CX

Are You Ready?
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